Smaller cities
gaining traction
Driven by their recent past progress in
Indian real estate, tier 2 cities are poised to
be new growth vectors in the coming years
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A

s urbanites seek sustainable living
options in developing cities, a
growing number of tier 2 cities are
widening the horizons of the Indian
real estate sector and playing a vital role in
the country’s growth story. With relatively
higher return on investment, over-saturation
of metros, diverse customer base and
wide range of properties, smaller cities are
trumping metros when it comes to making
an investment in property. Besides the top
seven cities, property enquiries in recent
times have been extensively seen in tier 2
cities such as Lucknow, Jaipur, Ahmedabad,
Coimbatore, Chandigarh, Ludhiana,
Amritsar, Indore, etc.
Industry experts are of the view that tier
2 cities are mainly gaining traction owing
to their growing economic significance,
infrastructure development and improved

On the Spot

Being a luxury
creator, we strongly
focus on futuristic
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connectivity According to Anuj Puri,
chairman, Anarock Group, what aids the
realty market in these smaller cities is their
affordable prices as against big cities and
the superior infrastructure which these
cities provide. Further, Anarock’s consumer
sentiment survey conducted post covid
revealed that out of all participants who
would prefer to buy in any of these tier 2 & 3
cities, 61% are end-users while remaining are
buying for investment purpose. At least 47%
of these end-users have a budget of <INR 45
lakhs (affordable), followed by 34% whose
budget is anywhere between INR 45 lakh to
INR 90 lakh budget (mid segment).
Furthermore, Saket Dalmia, president,
PHD Chamber of Commerce & Industry
(PHDCCI) accentuates that as more endusers are willing to buy housing units, they
prefer to buy ready-to-move-in projects in
the final stages. Hence, the absorption rate
of finished units has improved and even new
projects are being launched. With RERA in
place, customers can expect transparency
and reliability in such transactions.
Anshuman Magazine, chairman &

Kamal Khetan,
CMD, Sunteck Realty, in an
exclusive interview, talks about
their luxury brand, product
portfolio, Mumbai’s BKC as a prime
location for uber-luxury residential
projects, etc. Edited excerpts…
Help us understand how Sunteck has
created a luxury benchmark across the
product portfolio?
We believe that luxury can be created across
segments and so we have divided our luxury
portfolio in various verticals. Signature Island
at Bandra Kurla Complex (BKC) Mumbai is
synonymous with uber-luxury. Designed to
cater to ultra HNIs and top level CXOs and
celebrities, these palatial residences are the
abodes of the privileged. Signia is another
sobriquet for ultra-luxury. Signia brings to
life the concept of ultra-luxury by ensuring
beautiful views, open spaces, and serene
lifestyles in all the projects under its name.
Signia brand luxury apartments are available
at Bandra (BKC), Airoli and Borivali.
Our SunteckCity brand symbolises
premium luxury. It is a planned mixeduse development in the form of luxurious
townships. SunteckCity centralises the

CEO - India, South-East Asia, Middle
East & Africa, CBRE says that by the
entry and expansion of flex operators
and the increasing footprint of industrial
establishments these smaller cities have seen
the sprawling growth. The various business
clusters across these cities offer a mix of nonSEZ and SEZ establishments with average
quoted monthly rentals ranging from as low
as INR 30-40/sq.ft. to about INR 60-80/sq.ft.
As Anshul Jain, MD - India and SE
Asia, Cushman & Wakefield points out,
that occupiers in the IT-BPM, BFSI, E&M,
flex space operators etc. are considering
Grade-A projects in tier 2 cities as they try
to embed a hub & spoke model for spread
of their office footprint. “We have recently
expanded into tier 2 cities with centres
in Jaipur and Indore and have signed up
approx. 1.7 lakh sq.ft. in these cities as
part of our expansion plan, this is in line
with the increase in demand for hybrid
workspaces and pre-leasing commitments
from enterprises. This fiscal year, we plan
to expand to more tier 2 cities such as
Kochi, Coimbatore, and Ahmedabad,” avers
‘walk to work’ culture while providing a
luxurious lifestyle in the heart of the city.
SunteckCity in Oshiwara District Centre is a
23-acre premium township surrounded by
business parks, malls, and other commercial
establishments.
Sunteck Beach Residences (SBR) are
marquee luxury destination projects,
located at Vasai. This is the largest beach
facing township lets one live the beach
life with the comforts of a sea facing
home. Sunteck World brand is all about
aspirational luxury. Primarily catering to the
population that lives in the suburbs, the
brand also provides mixed development
with uncompromising luxury. SunteckWorld
in Naigaon provides premium residences
spanning over a land parcel of 150 acres.
Today no one can ignore the Signature
Island at BKC when they talk about luxury
real estate. Could you please elaborate
upon the success?
Sunteck Realty was the first to anticipate
the opportunity of residential housing
in Mumbai’s commercial hub - Bandra
Kurla Complex (BKC). Envisioning BKC as a
prime location for uber luxury specifically
curated for the who’s who of Mumbai,
Sunteck brought to the location its flagship
project which is a trinity of three towers,

Neetish Sarda, founder, Smartworks.
Dr. Niranjan Hiranandani, national vice
chairman, NAREDCO & MD, Hiranandani
Group too puts in that the trending hub &
spoke model is enabling companies to take
workplaces closer to residential hubs. “The
local talent pool is also reaping the benefit
of having accessible workspaces within close
proximity to their homes. Hence, tier 2 cities
will see robust growth in realty spaces,” says
Dr. Hiranandani.
Thus, the growth is looking to go into
an overdrive mode as the corporate world
has also started looking at expansion
opportunities in these cities apart from the
metros. “We are present in more than 10
tier 2 cities in north India and based on the
data available on recent sales and new land
acquisitions, we are confident that tier 2
growth story is going to see supernormal
growth in the near future,” asserts Manish
Jaiswal, group COO, Eldeco Group.
According to Dr. Mohit Ramsinghani,
chief sales officer – luxury, Shapoorji Pallonji
Real Estate, retailers & mall developers
are wanting to expand their business and
enter in tier 2 cities by the way of high
street shopping, hypermarkets, fine dine
restaurants, multi brand showrooms & other
essential stuff. There is a huge scope for
business as the target audience in this market
is untapped.
Vishal Raheja, founder and MD,
InvestoXpert is of the view that there is also
a rising investor interest over the recent
years, with various plans announced by
domestic and global firms to expand their
footprints in these markets. “Real estate
Signature Island, Signia Isles & Signia Pearl in
the premium CBD of Mumbai. These towers
harmoniously balance an exceptional lifestyle,
making them fine examples of sleek design,
exacting engineering, bold character, and
incomparable grace. Brilliantly designed,
it comprises a limited collection of only 64
magnificent duplex apartments, each with a
private deck and voluminous double-height
living rooms.
How did Sunteck envision BKC to be a
prime location for uber-luxury residences?
Once the planning and development of
BKC was undertaken by MMRDA, numerous
multinational companies, leading banks,
government bodies set up branches in the
region as they realised its strategic advantage.
Thereby turning BKC into the business district
centre that it is today. This established BKC
as a corporate hub dominated by offices and
corporate buildings.
Setting up a luxury residential
construction in such a region,
predominantly known for its corporate
centric nature, was an unparalleled affair.
Please tell us more about how Sunteck
Realty stands out as a luxury brand?
Driven by a taste for finer things in life,
today’s achievers and aspirers seek a lifestyle

developers and state governments are also
giving an impetus to the growth of housing
markets which were not really on the
development radar till about a few years
ago,” adds Raheja.
There is greater demand for spacious
living spaces which are surrounded by
greenery. “People have become more
conscious about their health and well-being
and thus are looking to move away from the
traffic jams and pollution and live in more
peaceful places,” affirms Aditya Kushwaha,
CEO & director, Axis Ecorp.
As per Dharmesh Shah, CEO, Hero
Realty Pvt Ltd., Mohali, Ludhiana, Haridwar
and few other cities which will be new
growth cities in India in the coming years
both in group housing, multi-format retail
and office space leasing. Also emphasises
S.K.Narvar, group chairman, Trident Realty
that cities such as Tri-City (Chandigarh),
Panipat and Karnal in North India are
becoming more appealing to homebuyers
due to their pollution-free, peaceful living
environments and planned connectivity.
Moreover, government spending on
infra projects to boost connectivity has also
turned the tide in favour of tier 2 cities.
“The introduction of the Delhi-Meerut
Regional Rapid Transit System (RRTS),
providing a new public transportation
service that connects the national capital
Delhi with Meerut in approx. 50 minutes
and the Delhi-Meerut Expressway which is
open now, reducing the travel time between
Meerut and Delhi to approx. 40 minutes
only,” emphasises Santosh Agarwal, CFO
and executive director, Alpha Corp.
verging on exclusivity and characterised
by style and sophistication. Being a luxury
creator, the company strongly focuses on
futuristic acquisitions and has pioneered in
identifying micro-markets in the MMR region
of Mumbai city to provide that very style and
sophistication.
Please tell us how you continue to
provide value to your customers?
Sunteck Realty’s acquisitions are research
centric ensuring great returns for the
customers due to good appreciation
in a short span of time. Aided by the
management bandwidth, Sunteck has
derived a customer-centric approach with
their strength and experience in the real
estate sector with a strategic edge. By
leveraging its full value spectrum for its
discerning customers, it aims to enable
sustained capital appreciation across its
projects to drive long-term demand. Its
quality craftsmanship, iconic architectural
structures, stunning external elevations and
refreshing contemporary design aesthetic
across projects provide customers and their
families with the value that they look for in
their opulent homes.
(As told to Kausar Firdausi)

Realtors’ Forum
As inflation remains high in India,
tightening monetary policy measures
and an adjusted economic growth
forecast have altered the real estate
stakeholder sentiment for the near
future. Industry stalwarts speak…

Anshul Jain

CMD - India and SE Asia,
Cushman & Wakefield

“Tightening monetary policy, particularly at the pace
which we saw in recent times, is likely to have impact on
sentiments within the real estate space, with occupier,
investors as well as homebuyers. The key to watch would
be the longevity of the recessionary period in the US and
Europe, and also the inflation trajectory.”

Santhosh Kumar

Vice Chairman, Anarock Group

“Defying odds like the inauspicious ‘shraadh’ period,
excessive monsoons, and rising property prices and
interest rates, housing sales momentum continued
unthwarted in the third quarter of 2022. Anarock
Research reveals that as many as 88,230 units were
sold across the top seven cities in Q3 2022 – a 4%
quarterly increase and 41% annual rise.”

Arvind Nandan

MD - Research and Consulting,
Savills India

“Residential sales hit a high of 160,000 plus units
during the first half of 2022, which was a clear signal
of rising demand. It is understood that persistently
climbing interest rates can lead to slowing demand,
but presumably, the rise in the rates so far has not
been steep enough to dry-up the demand.”

Binitha Dalal

Founder and Managing Partner,
Mt K Kapital

“From a developer’s perspective inspite of factors like
high input cost, rise in raw material prices, increasing
interest rates along with a number of external
economic factors, we believe that as an industry we are
poised to deal with the challenges put forth and the
same is reflected by encouraging sales numbers over
the last few quarters.”

